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Vice Chairman, CPPCC Beijing Committee

President of the National Center for the
Performing Arts

20078128220, ERXRARIRERAREE, ESELEL TRFEIFNNHE. ERF
R BSHEFIDRAT, ALSSRORDTHET, BRARREETHARNRS, RET
ERIMITIZEE . ERRERKRIREAEC, EKBLSREFERKRIBREZANZK
RO

ERXEREA—RNARMREZSARTLD, EREXUZAWHLEFEETEE. SE
. AFRMEER. BER, ERKREIRZHTIE250078RRMNELMZAERAEED,
BZERASEEARZARMERREL, SERARRXM K EBEK" B8, 8
1R, TEMABHENEAZEE,

RERE, BERARBUESR “ARY. 2R, Birtt” RS, BFXOTFE
KZAFWRENSFRAR, BFEOWNAR. BEATH. BRER, KOAZHERELEN

BEAR, TIZ5IHERMBERGZAGR, RNENARBRZAYSERNTILRE, 5

HITiE ‘hERE. HR—R" NERFTEZARPL!

In December 22nd, 2007, National Centre for the Performing Arts officially opened. We've
had two years outstanding achievements with the great concern from the central government
and the State Council, as well as the great support from all levels social organizations.
| would like to, on behalf of the National Centre for the Performing Arts staff express my

heartfelt gratitude to sponsor partners who have considerably supported us.

As a modern epicenter for the performing arts, the National Centre for the Performing Arts
initiates its vanguard role in pursuing Chinese arts and culture. In the last two years, we have
organized near 2500 performances and arts education programs. Many world renowned
artists and institutions have presented their talents at our centre-reflecting the scene called

“Pearl above the water”.

In term of our future development, we will continue to cooperate with the friends who support
country’s arts development holding the strategy of facing the public, facing the market and
facing the world sticking the principles of “for the people, for the arts and for the world”. At the
same time, advocating our local artistic traditions, introducing the world’s best productions
and fostering arts education amongst the people. NCPA will take efforts to become a world-

class performing centre of arts with unique Chinese characteristics.
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MU RIRATFEFM B NEEEM,

O HNLHXNRE, ERARGEFHHBBERSERNIMUFHOZAERE, FH1000R5=
MEEHFAEDEHERER . SAREEEN . (FAREMEIHNE, RNSHICEERMN
EHIERIRATF, DR ABREZZ RN . HILHROBAEERAN, XEEROE
BN EAMELASEIMI ST S

® Fit, ERKREIBRERGEARMMFWEWEWANER, BERRIKESEROE
T, HAMSAERERNESTWARIIATEZRFNEHEFE, EEEEFNEM
BYSERR, FEIRAIMSHRILENRS, EXGRNADHRERR, RETH
ZAREHIRIE.

e As the highest-standard performing arts centre in China, the NCPA upholds the three
objectives of serving the people, pursuing the art, and embracing the world, with an aim to
become one of the most renowned theatres in the world, the best art performing centre in
China, a guidance in art education, the grandest platform for art exchange, and a solid base
for the art industry.

e To achieve these objectives, the NCPA invites excellent art ensembles from China and
abroad to stage over 1000 performances every year, besides hosting various projects on art
outreach and education. As a non-profit organization, we sell tickets at relatively low prices
so as to increase art availability to the public. Our endeavors result in a huge expenditure,
which could not be sufficiently offset by the revenue from the box office alone.

e Therefore, the NCPA is seeking sponsorships from society, besides the support it gets
from the government and its efforts to increase operational incomes. We hope to set up a
desirable marketing platform for sponsors, and establish partnerships that are based on
mutual trust and benefit. Through unique products and first-rate service, both the NCPA and

our sponsors will get win-win results in art development and business operation.




AnT 5

£

4

%A Wmm
SE




B R X &l P
BB EETHR
SPONSORSHIP TO
THE NATIONAL

CENTRE FOR THE
PERFORMING ARTS

;ﬁ:g[ﬁ Zan 2
PAR

ranl o | _ =~ i)
NCPA'S VALUES : <y
NN . ' i ~-’-.l." = ‘

| IT i N g VU

TR e
T O
EE ﬂ’ﬁt'ﬂt ol oo SN L SRIERET

~ il & '
. .,owsmiimiE

P H EARMEE AR 2 B
A MODEL OF THE FUSION OF ARCHITECTURE AND ARTS

Location

lZ{y.ﬂl:i% The NCPA boasts its location in the centre of Beijing, standing along the west Chang’an Avenue, and adjacent to the
AEFEERIE RO, AKZEG%, SARKSENXRZI I 7188, HUuECSEMHBEES. Great Hall of the People and Tian’anmen Square.
HoFER A Landmark Building in Beijing

A classic work of modern architecture, the structure of NCPA looks like a pearl in the water and astonishes the world with

MARFE VR (F, FEIN—FRBERZAIZKFBAZR, RITZMEID. SIRZAIESH AR,

its delicate and avant-garde design.
ZEEe Functional Areas

LIS RIG L), FHESMEEKE, BERES. A HEE. . ZENIF. BREZRTEE, Besides the 4 major performing halls, the multi-functional NCPA has special areas for exhibitions, press conferences,
lectures, salons, as well as audio-visual rooms, cafes and restaurants.

—
ELES LY Art Enjoyment
—REEY . AXBRSE .. =ENTE, MNFRRIn. NEEZRIOR, AR—XESHNZAEEZ IR, With first-class performances, considerate service, and wonderful environment, you can enjoy art here with body and soul

relaxed.
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PART 5. HEE2197, 2ERFARFRERR.

NCPA'S VALUES &iER. I EE25917,
SE S 1B O . HIE1787, WEmR. 2. MR JIE. BERESHILMEL,
& TS T 128 ERIRI
9 IEBIE
1 EPEEIR
2 HEGIER
A MODEL OF THE FUSION OF ARCHITECTURE AND ARTS 8 MERAEEES

EIE09F s dkimtiit135215, 20084 ( £20075#iE, TR ) 66115, 20096911%. As the end of 2009, the NCPA had presented

RASARIIE: TE. BF. KRl PERLH . ®Opera: 106 performances presented.

s IRjEEoe R SRR # Concert: 529 performances of different forms

®Dance: 219 performances displaying diversified scenes

(B, RO =T

#Drama: 259 performances
& Chinese opera: 178 performances including Peking Opera, Kunqu Opera, Yue Opera,
Chuan Opera, and Huangmei Opera.
@ NCPA created 12 original works: 9 original operas,
1 original Peking Opera
2 original dramas
11 specially organized concerts

8 commissioned compositions
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HE 88 HBTEIR
Zubin Mehta Mei Baojiu
-
P -

HE R EE AR e W
22, .
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l—{fnli
THE BEST ART PERFORMING
CENTRE IN CHINA

—--- h-.-' . ' _I) II
o - 5
INFAEY i B ER GRS o

- \, Seiji Ozaw: - Liao Yongchang / Gaskono
lBT%KkJﬁ'(‘Bﬁ:\*k\_ s SR #

WORLD RENOWNED MASTERS (PART).._ ez ' w5 %R

. - Abbado 4 EriClal Kunzeli
L ". A “r

_—— e

PoIIini

Te Kanawa ? l




=R AR |
BE)A EH
SPONSORSHIPTO
THE NATIONAL

CENTRE FOR THE
PERFORMING ARTS

Spr—

B =

PART

PROGRAMS AND PROJECTS

a 1B H




B X X Bl b
BB SR

SPONSORSHIP TO
THE NATIONAL
CENTRE FOR THE
PERFORMING ARTS

A AN

ZE

PART

PROGRAMS AND PROJECTS

& e H

ER(RTNERIIFS

PROGRAMS AND PROJECTS

1.8HHE 12.B2F)

2ZARHEE 13.FFEART

3. ZAREFHIF 14 ZRmBETE (184958 )
AZRER 15.B%

5. ZARERFIL 16 SFERANEBSHIT

6. HRFL 17 mE R RRRITSHIE

7. 2R 18. FHME AR RIEMAISR I BRFNLHE
8.2 ARBmIHE 19. i EFRIEFRIIEIE
9.8IRBRSS 20./ = mAYRAANHEE

10. 5 EK 21. BATEZRENRIRMFARS

1. B3 Mk

22 EXRINEXW BRI SED

1. Programs

2. Art Education and Outreach

3. Art Production

4. Art-themed Videos

5. Art Resource Centre

6. Scenery Studio

7. Visit and Tours in the NCPA

8. Gift Shops

9. Restaurants and café

10. NCPA Multi-Media

11. NCPA Website

12. NCPA Periodical

13. Art Festivals

14. Artworks Display Collection (Museum)

15. Exhibitions

16. Stage Technologies Consultancy and Outlet

17. Design and production of products for brand promotion

18. International Arts Exchange Activities: planning, organization and
implementation

19. Audience Cultivation and Management

20. Online Service

21. Art Programs and Service in Public Areas

22. Planning and Hosting of Major Foreign Cultural Affairs
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THE. BE. SR, ER. FERBREASAIIE,

- The NCPA mainly stages programs of opera, ballet, symphony, drama, and Chinese opera.
Shagl

Wiener Philharmoniker’s Concert sponsored by Rolex

P

p

BERTESEE (BPENSREERR)
Lang Lang’s Piano Recital sponsored by China Merchants Bank

ItRFEES BMERARERIE (BE=4) 88
NCPA's Turandot sponsored by Beijing Benz Daimler Chysler

ZREEERE AR EEAEEKE
The Birmingham Royal Ballet's Tour sponsored by Amway

FE—MEFAEEBNESHEEREEERSEER (%E)
Mariinsky Theater Kirov Ballet's Jewels sponsored by China Aviation Industry
Corporation |

v ¥ i W

| Fa bl Ll o H ]

‘!'l.."' ik ER WY ‘
e . ! . A
it WS L o i
M4 y CEL e

I RRERTSSEH NEEESEER (B4E)
Guangzhou Ballet's Dreaming the Red Chamber sponsored by Guangdong
Development Bank
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NCPA's Weekend Concerts in 20
ART EDUCATION AND OUTREACH AT Mercedes-Benz
. "_}- ddress frFrMercedes—
. WERBNLHEZAHE. ARSERS. EHERBENHREHEES) 210137, 4888 HFAS5HAH .'ﬁ Benz's representative
In 2008-2009, the NCPA held 2101 educational activities of projects like Classic Art Lecture, Weekend Concert, and ‘
Entering the Music World, with about 888 thousand people attended. i I
I r F i 5

LE '.:':-
: &’

inals
Es
Sy
¥ %xEUB?—ﬁﬁ%Eéﬁﬁé’ [ E A = ESHUMER
Address fro_m the NCPA's . ;i } i g off f the NCPA and
representative elers representatives
:

LZARXM BRERE—PRBREFTES RS
ildren Arts Gala Weekend Concerts-China National Opera House
. New Year Concert

R c=—1 R

RARE RSB F AR BRI

-
==z )y
’J}Egi*ﬁﬁﬁafﬁ{ﬁ 7% Press conference of the launching ceremony of Weekend Concert
Violinist Zukerman Music Saloon
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- g .
EERE - FITEHEN2008-2010FEHET RS FERTEZ#E2008-2010F K E RS
NCPA New Year Concert 2008-2010 sponsored by Mercedes-Benz Mid-Autumn Concert 2008-2010 sponsored by Bank of China

BRI

AR i{RODUCTION

EIEREl. =R BRIl R, FIRNERS. EEEELHENEERER
The NCPA has produced original works of opera, Peking opera, drama, dance drama, feature concert, and ballet, and
also commissioned music works.

CASESOF
SPONSORSHIP

i b
‘ EMER A LM BE 812007201 1ERRLHE RS
Opera Gala Concert 2007-2011 sponsored by Hainan Airline Group
Grand China Airlines

ER KR EATE 2L B EERNSEHERE (EE) %ﬁkﬂ%ﬁ)ﬁé;ﬂiﬁﬁ (mRRER A )
(BE=2%) Lalo’s Le Roi d’Ys Puccini's Madama Butterfly
ccini’s Turandot

: I L .. .'- ..I. .' i =
3 5 T Ui
A, © 7 e i S T !
BFIT - HEMEN2008 (FENEIR) ERE "RREREEN008 (BRERRITT) BRe

Chinese Piano Night in 2008 sponsored by Marja Kurki Under the Five-ring Flag Concert in 2008 sponsored by
Bank of China International

23R ( ka%EE ) ERARIFhRERIER (HE )

Pu |s La Boheme Drama: Jane Eyre
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ART THEMED VIDEOS
N R BRIl ERtRG. BRERET 590 NMEWELEMNEIE, FELERE. E8H 34 38

1as its own recording rooms, studios, and a high-definition recording system. Till now, 590 programs staged
Ve been recorded and edited, and 24 documentary films and themed movies have been produced.

JEIEE Studio

15 B & #} Materials
|
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Address from chai
Association:

SRV
ART"{{ESOURCE CENTRE

AESGUITRL0. VIPHIFE, ZAEEZES. WH21000ZKIEMIER . 28002 EKiE. EF5200

S, BBFU1655, : : - R TR E S

Bt SPONSORSHIP

The Art Resource Centre holds a music shop, VIP rooms, and an art archives room, among others. It ] - cntag y Asgé?aﬂg%‘i.
houses over 21,000 records, more than 2,800 scores, 5200 books, 165 periodicals.
RITSENRHET

Enjoy the performance "

|ttt .V C—
Y (S

[
e .

BEMITL . , ‘ L

Music shop

T : i - ! . o rwesg
VIPYRIfFZ VIP rooms Z/NE4ZEZE Art archives room r ) A& Feel the Tamols instrume e
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SCENERY STUDIO

SaH. TREEMIHIE. RENFEERFIME,

BRI B EIR B R b E iR 45

EHIERRSS

Z ARG

VISIT AND TOURS IN THE NCPA

AISMERD. AHE=TE. M. B, S58ATAZAREERENE, RERLFFSMWREE142.28 K

The performing halls, public areas, stage mechanisms, exhibitions, art outreach activities are open to visitors. The centre
has seen 1.422 million visitors during the last two years.

fui -2 ; ] i
ERTEZAHEE REN SMRREIRE BIERARERST
Art outreach activities in the public areas Peking Opera Exhibition Staff of Hainan Airlines visiting
the NCPA
SMEEH
o BEHIEIRF: FRABERESR
Visiting ticket

e Sponsor rewards: printing of sponsor’s name and logo

AN I:l o U4
SR
GIFT SHOPS
ERARRESME. SRS, EEEZARRHERRREABESES RTAMNEN T ZAREE—54
The NCPA Souvenir Shop, the NCPA Drama-Artwork Shop, the Franz Artwork Shop, and the TT-Art Bookstore stand
along the outside wall of the concert hall.

-Illl.ﬁ

T GalE The Souvenir Shop

»__=
A= EZ/NEEEA]E The Franz Artwork Shop 95952,7'(43}3 TT-Art Bookstore
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FZ 1 The signature wall

= |
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— ERARIR SR
= (FmEF)

The signing ceremony on the coop
the NCPA and the Mingteng Tea Group

=T

e s SHEERER
E"% T3 E37 E, FANNEET ﬁ?ﬁ?ﬁﬂﬁﬁ'ﬂﬁ%@iﬁ, REAZTIREEY The platform and the backboard

There stands a western restaurant on the top of the Theatre, and 5 café in the public areas, where people can enjoy all
kinds of foods and drinks.

RESTAURANTS AND CAFE

PAN

==

==
=0
<
CASESOF
SPONSORSHIP

o HF. 350m?2

o IRE: AAE/BES
° E_]’Egﬂ: 150A

o Area: 350m2

e For: Western Cuisine

e Capacity: 150 person:

o EFR: 360m?
o IfEE: BR/IRES

o A[AZ. 100A

o Area: 350m? i |
e For: cocktail party/ buffet | || ‘ H |
e Capacity: 100 persons | h 1 i

NERT FEHUIEET | i

The café on the west side of the | |
public area on the first floor

#LERE Gifts SEENILZ On the scene
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NCPA MULTI-MEDIA

RS RIE 15 N\, Heh 18 RERFANREISEMAEBIAEL, 25 MbERIZHSHMEERKLS
518RS

There are 98 television screens showing information for 15 hours every day. Among these screens, 18 of them show live
performance for late audience, and 25 touch screens give visitors all kinds of information including route guide.

e "

|
! '“'._ -
[ -
B
R AR (STRE. EHRTR A AERE )

reens for pro s, which could play commercial or promotion video during visiting hours, before the
and during program intermission.

BRIBMTGIE EamER

.. Multi-Media editing roi Television screens for information

B 7 Mk
NCPA WEBSITE

B MR HENE. . RENEHER, ALERAREHNZAMEEREY, RUSHELSAEHNFEE
RIR

The website issues authoritative, accurate and latest information on NCPA's programs, broadcasts large-scale
performances and educational activities, and displays a large artistic archive.

e [Jtk: www.chncpa.org

o NEE: BF1800H AR

o BHEEHN:
IRRRBTREE WuhfERE
® B hERD

o Websit: www.chncpa.org

e Annual page views: 18,000,000

e Rewards for the sponsorship

Publish the logo and name of the
sponsor/Links to sponsor’s website/online activities

e 1l
NCPA PERIODICAL
Bt (ERARIBR) SRHEL—H, THERREH. SRAT. SAHEERERS, KEIRSRRFHRSE

The NCPA issues a monthly periodical, publishing exclusive interviews, reviews from famous artists, art education
articles etc. Members of NCPA's clubs could get the periodicals for free.

'ﬁ N
i Ty Iy
mﬁ I EREER

Advertisement sample
for Rolex

—II 5

BENEEL. PERT. BREMSIRERS

Advertorial sample of Mercedes-Benz,Bank of China and Hainan Airlines Group

N P N
E g A __

AEANKE o %178 138,0008/4F

o SR FRATR/
BIRRLEE

e Circulation: 138,000/year

o Publicity for the
sponsorship/Publish the
sponsor’s images, logo,
name, and advertorials.
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PARBERAZAES, BEPERBRZE. ERRRESERE. REHE

lans and organizes large-scale art events on a regular basis, and so far has successfully
hosted Chinese Symphony Spring, World Folk Music Week, and Opera Festival since its opening.

|

e 4 . - . | - -
7 ,r 4-"" v L p
STV Jn ~ al

MR BHEERN FERMKRZEEL B:TE%A”T@""“HZHF%,EE

ganizing Committee Confel e of the Performances during the first Opening ceremony of the World Folk
Chinese Symphony Spring Chinese Symphony Spring Music Week

FIBTEREIT - 2009 EZRAKRIBERET - 2009
era Festival-2009 : - NCPA Opera Festival-2009

9
g
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K= RS IRRDIHELRAS
Press conference attended by representative of
Grand China Airlines

5 - Rz RINE R

- Grand China Airlines staff attended concert

! T T & &

BRI PEEE

Grand China Airline Opera Festival Poster
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ARTWORKS DISPLAY AND
COLLECTION (MUSEUM)

—#P RTWEEERZ AR m

BEME. =R &R, 8. BiE. T,
PAR smoAnS

PROGRAMS AND PROJECTS Artworks display - .
Including sculptures, fine arts, china, paintings, calligraphy,
/El\ 1,[3 I}F\f E seal cutting, handcraft and folk arts etc.

REENET, EiRL3700%F 5K, EBHENERRE. RHERSRINAZARR

ree exhibition areas, with a total area of about 3700 square meters.
ibitions are held to display collected artworks and modern artworks

SR

e — | — — ——

e =

—
[REIZIE R AR mhERE X TR EHEIERE RRIKXITBEREFLZARE

d Famous Recording Comp: Exhibition  Opera Festival Program Exhibition Peking Opera Master Yang Baosen Exhibition

1-"".’

| { £

L

2 BIEBIER HRZEZ B TTKALE
Invita xhibition of 20th Century World Famous Opera Festival Review

Chinese Arts Masters
.

FEEBAE St

STAGE TECHNOLOGIES CONSULTANCY AND OUTLET

FEHRERMTE. FW. SFaiM. FaSESFRS FHERARR, BENSHEIYE

The NCPA provides performing groups with stage services such as lighting, sound, stage mechanism, and stage
management. It also makes full use of its high-tech resources to host various training classes.

EORAEEREE

Managing flow chart
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T EM
o IR BERE/MARME
o BEIOIRIZ: R/BRER

e 4 e s i it 5 R E
DESIGN AND PRODUCTION OF PRODUCTS
FOR BRAND PROMOTION

BETER,. BifRLSRTR, FaMTE I RMSIE XRIFREBIRE RIS

Including boeklets, painting albums, souvenirs, theatre by-products, and promotional designs for NCPA's brands

Eifif
o BRI : WBERE/MARMSE
o BBNEIRIZ: WR/BRER

-t
i

X WRBTRER

poster
ponsor: printing of the sponsor’s logo and name

A0
/RN

o IR : WARMSE

Booklets
e as gifts for VIPs/priced items for regular audience
e Rewards for sponsor: printing of the sponsor’s logo and name

Painting Album
e as gifts for VIPs/priced items for regular audience
e Rewards for sponsor : Printing of the sponsor’s logo and name

Souvenir
e Sold to the audience



B R X &l P
BB E1ETT R
SPONSORSHIP T0
THE NATIONAL

CENTRE FOR THE
PERFORMING ARTS

% RS g BRI SL i
S5 AUDIENCE CULTIVATION AND MANAGEMENT
I H -

PART BEEFRSRRE. ESH0. SRR, ESHENERASRRSR
The NCPA has its own custom service system, ticket-managing centre, member clubs, and online ticket selling system.

PROGRAMS AND PROJECTS

afEmi H

AL iy

Call Centre

RONZEARSZ TG BRI NS5 )i

INTERNATIONAL ARTS EXCHANGE ACTIVITIES: PLANNING,
ORGANIZATION AND IMPLEMENTATION

PEEIE, RERARIPELENEARSRERN29ME. . BIERM4 N ERMEX, B ESHR20REANE, 784
ERAVEEEEER T EEXRR,

In the last two years, NCPA's programs were invited from 29 domestic provinces/cities and 45 oversea countries and
icts. Besides, NCPA has been setting up contact with 20 arts institutions and 78 embassies in China.

m“l“'l—

AMEE G ERRER
EREELN |

[N

TEET R IR BPETETEEE T %%j{ELEDkﬁ
LED Screen in the ticket lobby
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PROGRil\iS AND PROJECTS The NCPA opens public areas like the blossom hall, the press conference hall, underwater corridors, and rehearsal
() ’ﬁ_‘j I}F\f E rooms as venues for art events and cocktail parties.
by
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ONLINE SERVICE -
ERFRER AR AR RIZE MRS :
T Petal Office
Provide the audience with customized service by virtue of new media technology o (VE. TEIERE e Location: Opera House in the top
o MHFR: 880m2 e Area: 880m?2
o TIFMAZL: 300A e Capacity: 300 people

SHETBERECNERRAZTRETARTEESIRENE

The hall for the press conference of Wiener Philharmoniker Concert sponsored by Rolex, and the room for exclusive interview
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FER®T The Press Conference Hall
o VE: XEIGB=FE e Location: on the third floor of the Theatre
e EFR: 330m2 e Area: 330m2

. o % e Capacity: 200 persons
M _EEEE Online seat-selecting o AIRMARL: 200A pacty P
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PROGRAI\/IS AND PROJECTS

afEmi H
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A CELTT LR PETET R o fiIE: TR

B —hhh-—r—...l.r-—:l. .E*}D\: 350m2
T o« ABHALL: 2004

. Reception Hall
= _‘:.:’ ¥ e Location: on B 2 of the Centre
e Area: 350m2

RIFSHBEEEHT - FIEIESESLNE e Capacity: 200 persons

Sig mony on the strategic cooperation between the NCPA and the Mercedes-Benz

VIP Rooms

e Location: on B2 of the Centre/the Opera House/the Concert
Hall/the Theatre

e Area: 100m2-200m?2

eCapacity: 10-20 pérsons each

FIZK RERE

o HFR: 400m?2

o IBFHAZB00A

South Underground Corridor
o Area: 400m?2

e Capacity: 300

B - HE15EFKREEHRATR

Celebration for the 15th Anniversary of Marja Kurki and New Products Launch

BT X

o UE: NOREXRT /KTEE /BT / FRIBAOKREES

o BIZEINED: EfEmIEN

Other public areas

e the public lobby/underground corridors/ the olive-shaped lobby/areas around the entrance of the performing halls
e Feasible activities: for publicity materials
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HRIMR AL BTSRRI S AT,
PLANNING AND HOSTING OF MAJOR FOREIGN CULTURAL AFFAIRS
FEFERDERRIN, REBRHREFEXINEEDN

The NCPA also hosts major foreign affairs, such as international conference and major reception meetings
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—The 120th IOC Session:Beijing
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SPONSORING LEVELS

ERKRRZE T EEUTENRER, 8NRRIRE T BRENEENL. ER—RXS,
FEENNEENIESBRER, IMAIRARRTWZENER, BAMAOSEEZiES
BRI IREE

o SRERE IRk

o BHELTRHE

o TRAZ AT 2R MFK AR

o TRMZ AT

o RIENTIE EERE LB R

s ME&1F

o /NEREREN

Sponsors could support the NCPA in 7 levels, with specific standard of sponsor fee for each
level. Standard for sponsor fee at the same level might varytoo, in accordance with the industry
the sponsor is in. The exact price for sponsorship will be explained during communications with
potential sponsors.

e strategic partner

e sponsor for a season

e exclusive sponsor for a festival

e sponsor for a festival

e sponsor for a series of activities or short-term performances

e sponsor for a project

e small-amount support

A I E

RIGHTS OF THE SPONSORS

RIENERKEFRERERYMEFRR, FRKINZHFHEELATIL
XARINEER, BERFEIUGRBERBER, E5ERARER
R SR RS HAE .

o ERERARIBRAEICAHMIBET S EHEMN

o SHERKRIBEHRAEXRTN B RHEBIE LIRSS

o FRERKRIRNEBERA/SIFEARHTT SE&E

(EREZR AR BRI At EE0E RN

MAZEERARIREM MRS

SINEZRAR AN ED)
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Sponsors would be rewarded in accordance with the level of the sponsorship. The rewarding
methods would be determined by combining the requests of the sponsor with the NCPA’'s
resources. Some of the rewards are as follows:

e Using the NCPA's logo and name in advertisements and marketing activities

e Exclusive or priority services for NCPA's performances and relevant projects

e Issuing advertisements in the NCPA’'s media or its cooperative media.

e Holding activities in the NCPA.

e Priority to enjoy the NCPA's products and services.

e Attending the NCPA's activities held specially for sponsors.

e other rights:

o VIP parking lots

o VIP entrance

o VIP elevator

o VIP reception and guide

o Full service of visiting/interpretation
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CPA’S SPONSORS
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Strategic Partner of National Centre for the Performing Arts
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Mercedes-Benz ‘f @ e ‘5’ St

BANK OF CHINA

il JARBE R (FER A Seia)

The Other Selected Sponsors

W\ so8m (B LEES
BEIDA JADE BIRD GROUP BANK OF BEILJING
IRV fans
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CHINA WORLD TRADE CENTER GUANGDONG DEVELOPMENT BANK
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CHINA EVERBRIGHT BANK BEWNING BRANCH
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Mingteng Tea BT -

Kusghi
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